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Abstract

The human beings are in “the second media age” named by Mark Poster.
Undoubtedly, the rapid development of internet technology wins the most
attention in this era.lt is not difficult to draw a conclusion when we look back
the road of writings thousands years ago that when the writing media changed,
a literary revolution occurred. For example, the birth of modem journals,
magazines, books in the last century gave rise to the new culture movement and
gave birth to the Chinese Modern Literature. The new internet media which
enters the new century is stronger than the modern media or journals. The
amount of words posted on the internet is unimaginable for the ancient and
modern books ,journals, magazines or newspapers bearing two thousand years.
So in the internet age ,we who take literature/ words study as our own duty
cannot miss the Network Literature. Thanks to the important property of
replicability to a great extent, network literature makes the big success. The
purpose of this paper aims to prove that it is legal to use this attribute in the
network literature from the angle of replicability. I want to try to elaborate this

problem from the following dimensions:

In the introduction, I will discuss it from the rationality of the name of
“Network Literature”, then present the road of network literature more than ten
years. After that, I will draw out my research perspective: art is just repetition.

Finally, my research task is to testify its rationality.
The first chapter embarks from copying “the reality” to seek its legitimacy.

In the second chapter, I will turn to the view of duplicating the traditional

works to find its rationality.

In the third chapter, I will investigate the phenomenon of network

literature’s self-duplication in the context of post-modemn culture to study its

I



validity.

In the end part, I choose to summarize the three ways above to copy, then on
this basis, forecast the future of network literature with a bold hand and how to

get along with the traditional literature, and so on.

The replicability of network literature is always criticized by most critics
and readers, but I argue that the replicability also delivers positive energy,
therefore, it is legal to use it in the network writtings. Smartly to quote Hegel’s

words: Existence is reasonable.
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