Retail Pharmacy Market Analysis of Proprietary Chinese

Medicine in China

by

GE SHUAI

Master of Science

2013

Institute of Chinese Medical Sciences

University of Macau



Retail Pharmacy Market Analysis of Proprietary Chinese

Medicine in China

By

GE SHUAI

A thesis submitted in partial fulfillment of the

requirements for the degree of

Master of Science

Institute of Chinese Medical Sciences

University of Macau

2013

Approved by

Supervisor

Date




Bl 22 AR 3

HH ] 2 B 2 T3 0 M

B 22 o
5. v HiE
Tl IR
43 2013 41 7 /1

WK 2 AR B 2 E T B



PN Ul e VA8

B A % F 9

AENFEY . PrEZAAR, RANERMKH ST, M7 5
FORTEUAS ISR o BRSO R 91 B I A4, A8 SO B 55 A ] Atk
AN B R B 28 R B9 S I R R o AR ST E T R TR
AN NREEAR, 29 CAE b BLB A 7 30FR B o AR N 58 4 5 TR 3 A 75 I A 3 A
T A NKH

W& 24 H -

KT AL SR P ¥ AT Y 75 B

ANGEE T BRITREARRE . AR SCRE, B RS R
B B 1) BUGF AT 9 B0 1) AL A 38 2218 ST &2 BV MR 3 R, Fe VR 18 SO )
A BE] s A N BB TR 22 T DORE AR 22 37 18 S 4 3 il 7 A B i AN K
ot e AT AR R, T RLSR B L 46 B B At 52 M) = BOR A7 18 SCRTIE 2 A
FALUW L

(DR 56 V8 SCAE R 55 i I 38 ST I 5E )

WXEEE L B4 HE:



PN Ul e VA8

B

I OG0 AR, A LT R YR O 2 0 7 A AT A A R SR
P ) 3o (AR R T R UCER AR 2 o 3 A K BN O AR AR Y, BRI
2 M T

PRI E W HER, R RARR BN . A2 B AR 3R
oA, AWFST, M. BRIE, Bl EE, S0 B
TR, JFE TRONES, BN T SINRZ KOs M E, kR
TR Z A HEVR, HIER W TR O EERRRK TS, AMUE
7T AR, B TS MAMCERIER . SR REFR
AN ik 70 H0K 52 0 JR 10— A o TR RS 3R 1K S, B DL R U A AR A
BLA !

B R L. Sl L B RS oo
BRAE~F b A mE LS e Bl A iy T IR OO . FBIARE R, ER
AV 22 T 1R V52 1 0 e A R A AR 50 B ZE IR 1] K A 1) 2l
B S EN . ARZE. T BE. S, SRE. fFKE. K&
VORI RMEL RS MORTT. SRR, T, A, HIEM
[l 27 I & G SO IR AR AR 26 AR AT R s . . el AR
PR, OB AT AE A R SCBIME H SCRF BRI S TARI P )&, s TR Z
Bl A 1)

[F] B 3 2B S BT 4 T FRAE BRI SC 0 R AR AT, R R S
B, SR R A T R S R A S, IE AR AT S A B Lk 3R A
g —E 51 M AT, A& REEE AR

4&» B

4&?

B
e o =



PN Ul e VA8

ABSTRACT

Chinese medicine is one of China’s national treasures, traditional Chinese
medicine is playing an important role in saving people’s lives and protecting people’s
health in the past several thousand years, especially forthe proprietary Chinese
medicine, which was an integral part of modern pharmaceutical market in China, and
it has a unique advantage in the treatment of many diseases. In recent years, the
Chinese government pays attention to the traditional Chinese medicine industry as a
major strategic industry to develop, but the development of the industry is not clear
and the research of the retail terminal market of the Proprietary Chinese medicine is
rare at present. So it is necessary and interesting to analysis the situation of the retail
terminal market, especially the size of the market, the sale and use condition. Through
the study, we hope to give some advises to the development of Proprietary Chinese
medicine retail terminal market.

In the research, we find out that the structure of the retail industry of the
traditional Chinese medicine need to improve. Moreover, according to the results of
the questionnaire and data analysis, one the one hand,in medical institutions, the best
selling kind of proprietary Chinese medicine are drugs of cardiovascular and
cerebrovascular diseases, neoplastic disease, and respiratory system diseases, and the
main form of sales are prescription drugs. In addition, all of these diseases are serious
diseases, and it is very difficult to cure.On the other hand, the cold medication,
respiratory system drugs, digestive system drugs, gynecological drugs, “Bu Yi Yang
Sheng” drugs, “Qing Re JieDu” drugs are best sold in retail pharmacy market in
Shanghai and Guangzhou, Which are most used to treat mild disease or health care,

and the best selling variables are famous brand. In the result, consumers are more care
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about the basic properties of the medicine itself than the commercial properties,
especially the safety, efficacy and expiry date are second. It is not obviously that they
are focus the price and brand of medicine.

Finally, the research puts forward some suggestions which mainlyaround the
safety of the medicine, new research, cost control and strengthen the propaganda
for the development of traditional Chinese medicine retail industry. For proprietary
Chinese medicine retail pharmacies, it is important to strengthen the connection
with the production enterprise, improve the efficiency of management and service

quality to make the new product portfolio to cater consumers’ tastes.

Key words: Proprietary Chinese Medicine; Retail Pharmacy Market; Data Analysis;

Questionnaire
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