UNIVERSITY OF MACAU

FACULTY OF SOCIAL SCIENCES AND HUMANITIES

Applause Elicitation in Political Speeches:

A Case Study of Barack Obama

Submitted by
WANG QIYAN (Bella)
M-B0-4047-4

Supervisor: Prof, Martin Montgomery

A thesis submitted in partial fulfillment of the requirements
for the degree of Master of Arts in Applied English

at the University of Macau

October 2012



Table of Contents

A BSIEAE o isceh o snns Busslonmesnasbonboepsstnniensriiiss HSHTas s ooM S SE RIS EE AR BT RU RO T

ACKNOWIEAZEMENLS ....coverreremrcreremrrirsiesesesesresesnassimsssssrss i e sssas ssssssssmsrssesss st sssanasasesonss

Chapter 1 Introduction .......commeenncemscisiiinissnianes
Chapter 2 Literature REVIEW .....ccvcueueermeenestsess s an s s st st s e
2.1 Projecting a DAIME ......voverssssasssmssisisisns
D D T AGEE OF THIBE . panenmssaosiossssissinsssssh 458 6os Sos v SV SRy S e s s USSR S SR P s e
2.3 CONLTASLIVE PAITS.eccerriecmrceseustiismmesemarssssssossssssmorsosssstatsssssns sronsssasssssesssvessstasasessesss
2.4 PUZZIE-SOIULION ..ot eeteensene et ereens et sassesasse e as s sbe st e em s e sneseasanssssisbrns
2.5 Headline-punch 1ine ... v immeecse ettt senssnsnsss s
2.6 CombINation ... Kk e« sy 5m 55 GTm- pravncs g ssgoffes Sanencamonassisasiussssamererasnoses
2.7 Position taking. <. .....c... SAEEUTIRIEILGES ........... - docececcnresivnmnsasansasssnss
Chapter 3 Barack Obama as a Speech Maker: A Case Study ..ccccovcvininnnnirenens
3.1 Research questions......ce.es.
3.2 MethodolOgy...i...cuer sasssane. .. 400
B 5. o, W W B ol NN (Y AU————
3.4 PrOCEAUIE c..oviivirneeveresineesresnenesssnossesstssnaas sasasrsssmramsssssesssssnbasse sssssssssassssrsasnsransasans
3.4.1 Transcription ProCEAUTE .........cuiiimmmn e dibsestessseinssesseresesmsnerssssemssessnansisasass
3.4.2 ANalysis PrOCEAUIE .........ceiiimereesism st sissciess s s s st s
3.5 Analysis of data and diSCUSSION..........eueiememniemiisesescscsmicii st e
3.5.1 Applause occasioned by rhetorical devices ..o
3.5.2 Applause occasioned by non-rhetorical devices. ..o,
B GET ATITEAEIORIR . . omosmmstions s ansrios s B HSSRHREE S0 AR GATA B RS O S AT RN S v i
3.7 Issues calling for further research ...
3.8 CONCIUSION c.vuvireeereeariernreerereseseteseseses et srsasssrener s ssesass b en asaanaseseses s rsensonsthnsssinsns

NV O S CIB: o s essrorssrmrssnsrs srastonsans snnsanrasnssss s sbiss s ¥iEsE0 Eos si P T E UL EA ARV MH B ISR AR R S s w oo



Abstract of Applause Elicitation in Political Speeches:
A Case Study of Barack Obama
Submitted by WANG QIYAN, M-B0-4047-4 for the degree of
Master of Arts in Applied English
at the University of Macau in October 2012

This study starts with a simple question: how does an audience to a speech
know when to applaud? In seeking to answer this question it draws on the
ethnomethodological approaches of Atkinson (e.g., 1984a, 1984b & 1985), and
Heritage and Greatbatch (1986) in order to study five speeches, each given to a live
co-present audience by Barack Obama. On the basis of close analysis of transcribed
data from the speeches, it seeks to identify the ways in which audiences successfully
find occasions for collective applause. It concludes that many occasions for applause
are sequentially related to certain types of patterning in the wording of the speeches
and in this respect the current study confirms the findings of Atkinson (e.g., 1984a,
1984b & 1985), and of Heritage and Greatbatch (1986). However, this study also
goes beyond their findings, in some important ways. The instances of applause
elicited by verbal patterning (46.60%) occupy less than half of the total examples of
applause in sharp contrast to Atkinson’s (1984a), and Heritage and Greatbatch’s
(1986) findings. This suggests that other kinds of feature may also play a significant
role in occasioning applause. This study also extends previous discussions in the

literature in the following ways. Firstly, the function of projecting a name has been



identified in more detail and has been further elaborated. Secondly, I argue that the
irregular use of lists of three can mislead the audience as to when to applaud. Thirdly,
many examples in this case study confirm that lists of two have particular effects on
the production of applause. Fourthly, four other ways which do not depend on
particular kinds of patterning but are commonly used in speeches, namely greetings,
closing remarks, proposing applause for a named other and humor, are clearly related
to applause elicitation in my data.
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