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Abstract

Pharmacies, the pharmaceutical distribution chain terminals, plays an important role
in the drug safety of consumers. With the importance of social progress and people's
health, pharmacy services more attention from the mere sale of medicines intoprovide
consumers with more services, but do not know pharmacy services provided and
consumers do not know that the pharmacy will provide what services, cause a serious
obstacle to the launching of the pharmacy services.

This study describes the pharmacists and consumers in the awareness of
pharmacy services, according to the literature review, discusses the factors of
pharmacy services and pharmacy services, pharmacy services, including basic
services, pharmacy services, medical services in three areas, and to determine the
questionnaire through interviews with pharmacists and the number of consumers in
the USA (New York) , Macau and China (Zhuhai), total of 100 people and summary.

This study found that pharmacists and consumers in the pharmacy services, there
are cognitive differences and to three conclusions: First, basic services: pharmacists
and consumers' cognitive difference; Second: pharmacy services, pharmacists and
consumers' cognitive differences; in medical services, pharmacists and consumer
awareness is a huge difference.

Finally, results for operators, customers and the Government to make appropriate
recommendations to improve the difference in the awareness of pharmacy services of
pharmacists and consumers, reducing the cognitive differences between the two sides
in order to provide better development for pharmacy services to carry out to promote

the industrial development of community pharmacies.
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