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Abstract

In China, Chinese patent medicine not only has thousands years history with
glorious cultural tradition, but also has a strong mass foundation. Many people will
choose Chinese patent medicine as a priority when they get ill. However, some people
don’t believe the effectiveness of Chinese patent medicine at all. Meanwhile, the
security issues of Chinese medicine appeared one after another, with a large number
of relevant negative reports of the social media, aggravated the problems even more.
Therefore, all of these brought a lot of hesitation and confusion to Chinese patent

medicine for the public.

Through comparative analysis of multiple cases, based on social identity theory,
combining the theories of sociology, communication and management science, the
thesis aims to explore the social identity management strategies for Chinese patent
medicine enterprises, from the perspective of social identity, and discusses the social
identity interaction among the doctors, patients and the relevant enterprises. The result
shows that social identity of Chinese patent medicine developed towards the direction
of identity of western modern medicine, in aspects of the knowledge base, effect
verification and function mechanism. The best-selling and the latest innovative
Chinese patent medicines respectively adopted different management methods to cater
this change. Enterprises’ behaviors are various, and the identities they hope to reach
are more than the doctors’ identities to the enterprise. The enterprises should choose

appropriate development strategies according to their own characters.

This study introduces the concept of social identity at first, and discusses the
blurry social identity to Chinese patent medicine in the part of literature. Then, based
on the current problems of social identity faced by the Chinese patent medicine
enterprises, the thesis selects both of the best-selling and the latest innovative Chinese
patent medicines to analyze. From the view of social identity theory, compared
different enterprises, the study sums up the changes of social identity to Chinese

patent medicine between best-selling and the latest innovative medicines.

Social identity is generated from the interaction of stakeholders. Accordingly,

social identity to Chinese patent medicine is generated from the interaction among the
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enterprises, which act as the main factor, with doctors and patients. The thesis takes
three representative Chinese patent medicine production enterprises as examples to
study, namely Heilongjiang ZBD Pharmaceutical Co.Ltd, Tasly Group, and Xinjiang
Pharmaceutical Factory. Through the comparative analysis to the cases, the thesis
explores the situation of social identities among enterprises, doctors and patients. The
results indicate that the doctors’ identities and enterprises’ behaviors don’t

demonstrate one to one relationship, but the latter has more diversity.

At last, combining the changes of identity, the thesis provides three suggestions
for existing Chinese enterprises who is producing patent medicine. Firstly, they can
introduce new dimension let people have a new vision of Chinese patent medicine.
Secondly, they can reappraise the negative dimension. Thirdly, comparing with other

one in group is also a good way to Chinese enterprises.

Keyword:Chinese patent medicine; social identity; company strategy
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