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Abstract

Safe and healthy product has become consumers’ demands, cosmeceutical is new
healthy product for skin care. Chinese cosmeceutical market is the emerging market,
however, it will demonstrate special features and potential once authorities have issue
related regulations for cosmeceutical. With the greater demand from consumers, the
low standard brand competition of cosmeceutical and the higher profit of
cosmeceutical product, more and more Chinese enterprises with advantage of
innovation and integration capabilities have raised concentration trying to develop
cosmeceutical market. As China has great herbal medicines resource, Chinese
companies have the rich experiences in developing herbal product, developing herbal
cosmeceutical has become one of the crucial strategies by Chinese corporations.

This study proposes that it has practical values to research on Chinese companies
entering cosmeceutical market through summarizing the situation and characteristics
of global cosmeceutical market based on systematic review, then explores the
developing strategies for Chinese companies by revealing the business performance
through annual report analysis of sampled companies and quantitative analyzing the
questionnaire survey result from consumers at the sale terminals.

We arrive at some conclusions by quantitative analyzing the questionnaire survey
from the consumers. The factors influence the consumers’ awareness to
cosmecetuicals including the price, the ingredients and the publicity of products. The
factors influence the brand creation including the point of sales, the nature of firms
and product category. Combined with the business case study, we sum up the
developing strategies for Chinese companies, the one is about the product
development strategy including paying attention to product promotion, focusing on
R&D and etc., the other is about the brand creation strategy including training of

pharmacists, designing brand and etc.

Key words: cosmeceuticals, Chinese companies, developing strategy
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